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Average annual increase or decrease of planned marketer spend over the next 3 years

	 Decrease >5%	 Decrease 0–5%	 Increase 0–5%	 Increase >5%

Social Media	 				    41%		  52%

Internet Brand Advertising	 		  		  45%		  41%

Shopper Marketing	 			   	 28%		  55%

Mobile Marketing	 			   -3%	 45%		  38%

Owned Media	 			   -3%	 34%		  24%

Paid Search	 			   -10%	 34%		  24%

Consumer Promotions	 	 -3%		  -10%	 28%		  3%

Other Paid Media	 	 -7%		  -17%	 24%		  7%

Television	 	 -14%		  -14%	 17%		  7%

Print Media	 	 -17%		  -24%	 7%		  14%

Trade Promotions	 	 -7%		  -24%	 10%		

Source: Booz & Co. and the Grocery Manufacturers Association 2011

 

5 trends to consider for your 2011 programming

	 Leveraging the power of social media to drive commerce

	 Integration of mobile (handheld) into shopper marketing programming

	 Marginalization of “brand.com” promotional web sites

	 Localization of promotion

	 Continued blurring of the line between content and promotion

Source: PROMO Xtra 2010


